N15UseyNLBIURUANIT

ANIAUYNSAIFNTATUFVIAUIADINITHASNAILIAMNINUIUTINA
TN o - @ AWIAN odoo 0 LHUAIATY F6059 JININTIVYS

MHUETETIE
DEPARTMENIT OF HEALTHI

n3.uNs Sundyad fsrurenisdringuiuiaeimsuasiii

liind12inquszasAvasnsUszyadalguinisnieludinguiiuiasmng
s | wanin wiladamns a¥eannudile dianemswaniuasnisusuussmed
g \Weulsafuunumm ansiavesnsuaunsis Tnsasranisildausauluniswaun
nuvesyaans lugruzmiteunilevesndainasounoduwindonlunis
afuasTuUgUIAUIRIIMISua Wiairssawdeniunisufsunsuausie
Tun153nandu (Priority) ansziuununlug (Rerole) wialiiinnis
afiunalu b f1u Ae nguuie(Law) , ulgure (Policy) , A1ALATEYY
(Partner ship) , 4iAn55441439¢ (Research Innovation) , N153AN1S
Ay (Km) uas n15Aa1mkedIAY (Social marketing) ﬂ"li‘l.liz“quﬂ%\‘i‘ﬁ
§5uiResAnInensiienviny uiggua ASgYsauI ussee “35An-

BN13NURLENSAERS " IiNaUayunay/lanviaduasisanluguiuusigg

e — — s

N32UIUNITIAU LY LABAITUUINGUAUNGNDY (Generation-Gen)
UsEnaunlenu e 3uAD GEN BB, X, Y wazauatuayy vinnanssy Body
Paint iasaufudauasnneuguIiviaemisuaziifiesinlnduly
auAn (AT12H As Is / To Be)  saumstiuazsanfiufniingzsd SOAR
Analysis ( S=Strengths (QﬂLL"fN) , O= Opportunities (l@an1d) , A=
Aspiration (Iases319usetiun1ala) , R=Results (kadns) “anyauds 1d
wsetumala gimneadiudnia” amunumlunisefiviassuulag
WU Nguuig , wlguie , n1AaATeY1Y , UiANTsuaIuIdY , N159AN15
A735 4az n1saamiiedany aufinsueundodndidu sauiamsdneng
nuduguiviaemisuaziin o aaatinduiuazaan




